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Q4. Since several COVID-19 precautions have been lifted, businesses including restaurants, venues, cultural institutions, etc. 
have reopened. Thinking about this, to what extent do you agree or disagree with the following statements? (Base: 1,000) 

Spending habits as we return to 
normal 

Half of Americans spending more money 
recently  
With several Covid precautions lifted, businesses across the country have reopened their doors. The 
return to normal has ushered in new opportunities to spend money, and half (47%) of Americans have 
found themselves spending more money recently.  

 

 

 

 

 

The results were similar for the Philadelphia Metro (“PA Metro”) area where 49% of residents have 
found themselves spending more recently.  

Restaurants are back, but food del ivery services 
are here to stay  
In the past month, Americans have found themselves eating out at restaurants (64%), going on dates 
(30%), taking a workout class/paying for a fitness membership (24%), or taking an ride-sharing 
service (22%) – all things that we’re previously unavailable during the height of the pandemic.  
 
Although, food delivery and meal subscription services are here to stay, and two in five (37%) 
Americans have spent money on food delivery and three in ten (29%) have spent money on meal 
subscription services at least one time in the past month.  
 
PA Metro residents have been spending their money on largely the same things as the average 
American. Although, residents of Philadelphia County, in particular, have been taking advantage of 
ride-sharing services. Around a two in five (43%) Philadelphians have taken an Uber, Lyft, or other 
ride-sharing service at least one time in the past month.  

11 % 36 % 23 % 22 % 7 %

"I have found myself spending more money recently" 

Strongly agree Agree Neither agree nor disagree Disagree Strongly disagree
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Q5. Thinking about the past month, how often, if at all, did you find yourself spending money on the following? (Base: 965) 

Q5. Thinking about the past month, how often, if at all, did you find yourself spending money on the following? Going out 
on a date.  (18-24: 102, 25-34: 184, 35-44: 151, 45-54: 161, 55-64: 163, 65+: 203) 

 
 
 
 
 

 

 

 

 

 

 

Younger Americans jumps back into the dating 
scene 
Three in ten (30%) Americans have gone on a date at least one time in the past month. Among Gen 
Zers, this figure rises to 49%. Moreover, a quarter (23%) of this generation has gone on a date at 
least once a week in the past month.  

 

 

49%
44%

35%
30%

18%
14%

18-24 25-34 35-44 45-54 55-64 65+

Americans who have spent money going on a date in the 
past month (at least one time)

By age

64 %

37 %

30 %

29 %

24 %

22 %

17 %

15 %

 Eating out at restaurants

 Food delivery services (Doordash, UberEats)

 Going out on a date

 Paying a grocery/meal delivery service
subscription (Hello Fresh, Blue Apron)

 Workout classes or fitness memberships

 Ride-sharing services (Taxi, Uber, Lyft)

 Live concerts or sporting events

 Travel for leisure by plane, train, etc.

Americans who have spent money on the following 
at least one time in the past month
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In the PA-Metro area, the results were similar. Half (47%) of Metro residents ages 18-24 have been 
on a date at least one time in the past month, and one in five (22%) have gone on a date at least once 
a week in the past month.  

Pandemic habits that stuck: video games, 
alcohol, food del ivery  
At the beginning of the pandemic, Americans started spending more on streaming services (44%), 
food delivery (28%), alcohol (19%) and video games (19%). Are Americans still spending money on 
these things now that we’re returning to a ‘new normal’?  

It looks like all these products or services are still going strong: 

§ 44% of Americans are still spending more money on video games, 22% 
are spending less  

§ 40% are spending more on alcohol, 25% spending less  
§ 37% are spending more on food delivery, 36% spending less  
§ 32% are spending mor on streaming services, 22% spending less 

 
Overall, Americans are spending less on online courses (-5%), audio books (-17%) and virtual fitness 
classes or apps (-13%).  

Half of Americans plan to splurge on a purchase 
with money saved during the pandemic 
Among those who managed to save money during the pandemic, half (48%) plan to splurge on a 
purchase or have already done so. Younger Americans are more likely to spend big: three in five 
(60%) of Americans aged 18-34 have plans to splurge, compared to a third (33%) of Americans aged 
55+.  

 

 

48 %
60 %

44 %
33 %

Total 18-34 35-54 55+

Plans to 'splurge' on a purchase with money saved during 
the pandemic, by age
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Q8. Thinking about your personal finances and plans for this year, to what extent do you agree or disagree with the 
following? (Base: all who saved more money over the past year, 318) 

Q8. Thinking about your personal finances and plans for this year, to what extent do you agree or disagree with the 
following? (Base: 1,000 (National), 502 (Regional))  

 

 

Two thirds are looking for budgeting and money-
making t ips to afford their plans for 2022 
With the increase in spending, Americans are looking for ways to save. Two thirds are looking for 
ways to make more money and quick and easy budgeting tips to save where they can (67% and 65%, 
respectively).  

 
 

 
 
 

 
 
 
 

 
 
 
 
 
 
 
 
In the PA Metro area, three quarters (75%) are looking for ways to make more money to afford their 
plans for 2022, and three in five (62%) are looking for quick and easy budgeting tips. 

Back-to-the off ice spending causing f inancial 
concern 
Eight in ten (81%) working Americans commute to a physical office at least once a week. A third 
(33%) are going in more frequently now, compared to during the height of the pandemic.  

65%

62%

"I am looking for quick and easy 
budgeting tips to save where I can"

67%

National 

75 %

PA-Metro Area

"I'm looking for ways to make more 
money to afford the things I want 

to do"
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Q7. You mentioned you are spending more on certain things since going back into the office. To what extent, if at all, are you 
concerned about this spending and its impact on your personal finances?  (Base: spending more since going back to the office, 120) 

Those going into the office more frequently have found themselves spending more on lunch (53%), 
dinner (47%), coffee/tea (35%), work attire (32%), and public transportation (27%). All of this 
additional spending has caused financial concern. Over three quarters (78%) are extremely or 
moderately concerned about their spending habits since gong back into the office more frequently; 
only 6% are not concerned at all.  

 

 

Can Americans afford this increase 
in spending? 

Americans feel less f inancial ly secure, l iv ing 
paycheck-to-paycheck  
Despite confidence in their ability to manage finances (63%) and budget (62%), Americans are 
struggling financially:  

§ 54% of Americans are living paycheck to paycheck  
§ 43% do not feel financially secure  
§ 42% find that managing their own finances makes them feel anxious 

 
Overall, the pandemic has worsened Americans’ financial situations. While a third (32%) of Americans 
were able to save more money over the past year, half (47%) were unable to do so.  

The majority feel neither more nor less confident in managing their finances compared to the 
beginning of the pandemic (53%). While 23% feel more confident, this is offset by the 25% who feel 
less so. 

PA-Metro residents feel f inancial ly worse off,  
compared to 2021 
Compared to research ran in April of 2021, residents of the PA Metro area feel less financially stable: 

§ Less financially secure: In 2022, feelings of financial security dropped by 
17%  

33 % 45 % 17 % 6 %

To what extent are you concerned about this spending and its impact on 
your personal finances? 

Extremely concerned Moderately concerned
Slightly concerned Not concerned at all
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Q2. For each of the following statements, please indicate the extent to which you agree or disagree. (Base: 502 (2022), 
732 (2021) 

Q1. Which of the following are your 
biggest financial concerns right now? 
Please choose up to 3 options. Base: 
1,000 (National), 502 (Regional) 

§ Less savings: The percentage of residents who have saved more than 
usual this year dropped by 19%, compared to 2021 

 
 
 

Americans most worr ied about cost of l iv ing, 
inf lation, and gas prices 
Americans biggest financial concerns are cost of living (53%), inflation (44%), and increase in gas 
prices (41%). One in five Americans place lack of savings (23%) and debt (21%) among their top 
three financial concerns.  

Overall, PA Metro resident’s financial concerns are aligned with the rest of the nation.  

 

 

 

 

 

53 %

44 %

41 %

23 %

21 %

53 %

36 %

32 %

26 %

28 %

Cost of living

Inflation

Increase in gas prices

Lack of savings

Debt

Americans and PA Metro Residents biggest 
financial concerns right now

(Top 5)

National PA Metro Area

45 %
52 %

45 %
36 %

26 %

35 %
31 %

42 %

Saved more money
than usual over past

year

Financially secure Enough money to
support themselves for 6

months

Covid has worsened
financial situation

PA Metro residents feel financially worse off in 2022
(% agree)

2021 2022
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Q1. Which of the following are your biggest financial concerns right now? 
Please choose up to 3 options. Base: 502 (Regional) 

In PA Metro area, debt and lack of savings worry 
younger residents 
For Metro residents ages 18-34, debt and lack 
of savings trump gas prices and inflation as 
top financial concerns. Two in five residents in 
this age group put lack of savings among their 
top three financial concerns (40%), and 
slightly over a third (35%) are most worried 
about debt. Meanwhile, around a quarter 
(24%) and three in ten (31%) 18–34-year-olds 
place inflation and gas prices among their top 
three financial concerns, respectively. 
Ironically, younger Americans are more likely 
to spend big this year.  

 

 
 

40 % 35 %31 % 35 %37 %
27 %

Lack of savings Debt

Concern around debt and savings
By age

18-34 35-44 45-54


