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This survey was conducted online by global research agency Opinium on behalf of PFCU from November 8-November 22, 2021 among. 
736 residents (age 18+) of the Philadelphia Metropolitan Area. 

Holiday Shopping Behavior 

This holiday season is  unlikely  to  see big spending  

Overall, residents from the PA-NJ-DE-MD metro area (“Metro Area Residents” for short) are not planning 

on spending as much this holiday season compared to the last. Two in five (38%) plan to spend less with 

just a quarter (24%) planning to spend more.  

 
Residents with lower household incomes (HHI) are more likely to be cautious with their spending this 
holiday season. 42% of those with an HHI less than $75,000 plan to spend less, compared to 29% of those 
with an HHI of $75,000 or more.  
 

Lower income res idents’  f inancial  s ituations less l ikely 
to have improved in  the past year  

The dip in spending is happening after a year 
where Metro Area Residents financial 
situations didn’t necessarily improve. This is 
especially true among residents with lower 
HHIs. Three in ten (29%) of those with a HHI of 
less than $75,000 agree that their financial 
situation has improved this past year, while 
two in five (43%) disagree. Among those with 
an HHI of $75,000 or more – these stats are 
nearly reversed: A quarter (26%) of residents 
with an HHI of $75,000 or more disagree that 
their financial situation has improved, and two 
in five (39%) agree.  
 

29% 39%

43%
26%

Less than $75,000 $75,000 or more

"My financial situation has improved over 

the past year"

By HHI

Agree Disagree

16 % 23 % 38 % 17 % 6 %All participants

Compared to last holiday season, are you planning to spend more or 

less money this year? 

Much less Slightly less Neither more or less Slightly more Much more



 

This survey was conducted online by global research agency Opinium on behalf of PFCU from November 8-November 22, 2021 among. 
736 residents (age 18+) of the Philadelphia Metropolitan Area. 

Buy Now Pay Later options and side hustles wi l l  help 
fund holiday spending this year  

Over half of Metro Area Residents plan to 
fund their shopping this holiday season 
using a credit card (53%) or debit card (51%). 
45% plan to use cash. The fourth-most 
popular means to fund spending this year 
are Buy Now Pay Later (BNPL) options, 
with 10% planning to use services like 
Afterpay or Affirm this holiday season. 
BNPL is most popular among the 35–54-
year-old demographic, where 16% plan to 
use the service this year. This is compared 
to just 3% of over 55s and 11% of 18-34s. 

Aside from their regular income, residents 

are most likely to dip into their savings 

(34%) or pick up a side-hustle (27%), like freelancing or dog-walking, to fund their holiday spending. The 

side-hustle is most popular among younger residents – two in five of those aged 18-34 (42%) plan to side-

hustle this holiday season, compared to three in ten (30%) of 35–54-year-olds and just over one in ten (13%) 

of those aged 55+.  

Metro Area Residents plan to take advantage of  
discount codes and Black Fr iday to track spend  

Among residents who plan to shop this holiday season, almost all (90%) will be keeping track of their 

spending in some way this year. The most popular saving methods among Metro Area holiday-shoppers are 

using online discount codes (46%) and taking advantage of Black Friday sales (42%). Discount codes are 

especially popular among females with 56% planning to use them, compared to 34% of men.  

Other top ways to track spend include making a shopping list (41%), a holiday budget (39%), and 

determining a spending limit (32%).  

 

Impact of Supply Chain Disruptions  

Holiday shopping has been heavi ly  impacted by supply 
chain disruptions  

34 %

27 %

15 %

12 %

9 %

Savings

A side-hustle

Monetary gifts

Holiday bonus

Investments in stock

Aside from regular income, which of the 

following will you use to help fund holiday 

spending?

Impact of supply chain disruption on shopping 

behavior 



 

This survey was conducted online by global research agency Opinium on behalf of PFCU from November 8-November 22, 2021 among. 
736 residents (age 18+) of the Philadelphia Metropolitan Area. 

Nearly three quarters (70%) of Metro Area Residents say supply chain disruptions are somewhat or 

significantly impacting their holiday 

shopping behavior. Respondents from 

Delaware seem to be particularly 

impacted, with 28% saying supply chain 

disruptions have significantly impacted 

their shopping behavior. 24% of 

respondents from New Jersey and 20% 

of respondents from Pennsylvania 

would say the same.  

3 in 5 residents have 
tr ied to purchase an item that w as out of  stock  

Metro Area Residents are directly experiencing the fallout from supply chain disruptions. Three in five (61%) 
have attempted to purchase an item that was out of stock, nearly half (45%) experienced delays in 
shipping, and two in five (37%) attempted to purchase an item that was backordered.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

In response,  residents are starting earl ier  and buying 
fewer gifts  

The most common response to supply chain disruption is shopping early – 40% of residents have already 
begun shopping for holiday items. This is followed by buying few gifts rather than several (37%), and 
shopping in-person at local/small businesses (31%). 

70% 
somewhat/significant

impact

61%

45%
37%

Item was out of stock Delayed delivery Item was backordered

How have the purchases you've made or attemtped to make been 

impacted by supply chain disruptions?
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Residents are w orr ied their  favorite holiday dishes 
might not be possible this season  

When it comes to specific items Metro Area Residents are worried about not being able to purchase due to 

supply chain disruptions, seasonal food items are top of the list (38%). This is more worrisome for women 

than men (44% vs. 32%).  

Residents are also worried they won’t be able to purchase electronics/tech (36%), clothing (30%) and toys 

(26%), due to supply chain disruptions.  

 

New Year’s Financial Resolutions  

Residents are looking for a f inancial  reset in 2022  

Three in five (56%) of those surveyed say they are likely or extremely likely to set financial resolutions in the 

new year. Younger residents are far more likely to do so. Over two thirds (67%) of 18-34-year-old residents 

say they are likely or very likely to set financial new year’s resolutions, compared to only 44% of those aged 

55+. 

40 %

37 %

31 %

29 %

24 %

24 %

22 %

19 %

Already started shopping

Buying fewer gifts

Shopping at local/small businesses

Not being able to purchase what they had in mind

Giving monetary gifts

Spending less

Rethinking the food they'll make this season

Purchase brands they don't usually buy from

How are supply chain disruptions impacting your shopping 

behavior this holiday season? 
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Monthly budgeting is  top f inancial  resoluti on  

We asked Metro Area Residents to choose their top 3 financial resolutions heading into the new year. 

Setting a monthly budget and sticking to it was the most popular answer, selected by two fifths of 

residents (39%), followed by paying off credit card debt (37%), and limiting spending on non-essential 

activities like eating out, which was a priority for a third of residents (33%). 

Budgeting was a higher priority for women in the area than men, with 44% of women choosing it among 

their top 3 resolutions, compared to less than a third of men (32%). Meanwhile, paying off credit card debt 

and limiting spending on non-essentials were more important priorities for men than women (40% vs 35% 

and 36% vs 30%, respectively). 

 

33 % 37 % 33 % 30 %

22 %
30 %

25 %
14 %

56 %
67 %

58 %
44 %

Total 18-34 35-54 55+

In the New Year (2022), how likely or unlikely are you to set financial 

resolutions?

Likely Extremely likely Neither likely nor unlikely Unlikely Extremely unlikely

Setting a monthly budget and stick to it, 39 %

Paying off any credit card debt, 37 %

Limiting spending money nonessential activities, 33 %

Depositing more money in my savings, 31 %

Only spend on things that add value to my life, 31 %

Setting short-term goals, 28 %

Improving credit score by certain number of points, 22 %

Paying off a loan / work towards doing so, 20 %

Supporting small businesses by shopping locally, 9 %

Thinking about financial resolutions heading into the New Year, 

which of the following are most important to you? Please select 

your top 3.


